
 

ID
EN

TI
TY

: Y
OU A

S S
UBJE

CT 

“I
F I

T W
AS Y

OU” 
APPEAL TO LOGICAL REASONING 

“IF THIS, W
HY NOT THAT” 

IDENTITY: PROFESSIONAL 
“RIGHT THING TO DO” 

DATA DRIVEN 

CHANGE 
BELIEF 
MATRIX 


